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SHOPPING CENTRE

HIGH STREET, DUMFRIES, DG1 2BD
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Loreburne Shopping Centre is situated on i N 3 & & &
the pedestrianised High Street in the heart & S& 2 780
of Dumfries town centre. &
Travelling north from the A74(M)/M6 at Gretna, head 120
TOWN CENTRE

northwest along the A75. Travelling south from the
A74(M) at Moffat, head southwest along the A701.
Take the Edinburgh Road (A701) exit off Bloomfield
roundabout and keep left onto Moffat Road. Turn
right at the roundabout onto St Marys Street and
continue onto English Street (A780). Turn left onto
Shakespeare Street (A781). The centre is set on the
right-hand side of Shakespeare Street, at its junction
with the High Street. There is dedicated parking
available in the centre and free public parking within
easy walking distance.

Getting here using public transport is just as easy,
with a bus stop located directly outside the center’s
entrance just off Nith place and Dumfries train station
is less than an 8-minute walk from the centre.

Dumfries, with a population of around 33,000, is

the largest town in Dumfries & Galloway and is
therefore South West Scotland’s main shopping and
administrative centre. The town lies approximately

75 miles south of Glasgow and 34 miles north west

of Carlisle, occupying a strategic location at the
intersection of the A75, A76 and A701 trunk roads.
The A709 provides the shortest link to the A74(M)
motorway at Lockerbie, which is some 12 miles distant.
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5.7 million

total day visits to
Dumfries and Galloway

O
£387 million

total tourism spend in
Dumfries and Galloway

@

45 - 64

demographic group
more likely to shop in
retail than online

&
£36m

annual retailer
turnover

On-site

car park

E
\ —

£33,622

Average income
pre covid

§>
3 million

yearly footfall for
Loreburne

)

2 hours

average dwell time

<>

In the heart

of Dumfries
town centre

SAFER PARKING

MERVAGLEIE S

ranked top 5 in their region

148,860

total retail catchment
population

EV charging
facilities
available
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Boasting an exceptional array of shops and
leisure facilities, Loreburne Shopping Centre
has attracted both popular high street
brands as well as unique independents.

Currently, home to a range of top name brands including: M&S, JD,
Superdrug, 02, Claire’s, Poundland, British Heart Foundation and
Card Factory. As one of Scotland’s most popular shopping centres,
and the only shopping centre available for 33 miles, the Loreburne
shopping centre is a unique shopping experience.

Units ranging from 350 - 6,250 sq ft are
available. Further details are available
upon request.

On application.

VIEW FLOOR PLANS ®
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Being part of the Loreburne
Shopping Centre offers more
than just bricks and mortar.

Being a modern centre we can offer
modern solutions that help you support
your own marketing efforts, with promoting
offers, discounts and any of your own brand
material to our social media following

and our brand new website, we can help
you support your retail marketing effects
in-store and online, our motto at the A
Loreburne is working together to win and .,:,uQ‘:._'T;'é'f.im«f..}ﬁp..;; =y -
that’s what we can do together. ki 3
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GROUND FLOOR PLAN
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ENTRANCE ‘ ‘
|
| POUNDLAND

‘ UNIT 26 HOLLAND
3 STORE & BARRETT|

M&S ¢ SUPERDRUG

EST. 1884

ENTRANCE AAEES
ACCESSORIE:

FONETECH LY SHOP =

v
CARD
FACTORY
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ﬁ MY FRAGRANCE @ UNIT B / FOODHALL

UNITS 33 & 34 UNIT 35

UNIT 30 JID SPORTS

AVAILABLE

VIEW LOWER GROUND FLOOR PLAN &
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LOWER GROUND FLOOR PLAN

HIGH STREET
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ACCESS TO
CAR PARK

AVAILABLE
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CONTACT

For further information, please contact the agents:

Constantine Thanopoulos
O 07718 884 764

H U RSTWOO D constantine.thanopoulos@hurstwoodholdings.com

HOLDINGS

Peter Hutton
0141 266 0240
peter@canningvaleproperty.co.uk

CANNING VALE E

PROPERTY

0141 266 0240

Fraser Carson
01387 264333

SHEPHERD f.carson@shepherd.co.uk
COMMERCIAL

2Csavers

IMPORTANT NOTICE. Hurstwood Holdings, Canning Vale Property and Shepherd Commercial give notice to anyone who may read these particulars as follows:
1. These particulars are prepared for the guidance only of prospective purchasers. They are intended to give a fair overall description of the property but are
not intended to constitute part of an offer or contract. 2. Any information contained herein (whether in the text, plans or photographs) is given in good faith but
should not be relied upon as being a statement or representation of fact. 3. Nothing in these particulars shall be deemed to be a statement that the property

is in good condition or otherwise nor that any services or facilities are in good working order. 4. The photographs appearing in this brochure show only certain
parts and aspects of the property at the time when the photographs were taken. Certain aspects may have changed since the photographs were taken and it
should not be assumed that the property remains precisely as displayed in the photographs. Furthermore no assumptions should be made in respect of parts
of the property which are not shown in the 5. Any areas, 1ts or di referred to herein are approximate only. 6. Where there is
reference in these particulars to the fact that alterations have been carried out or that a particular use is made of any part of the property this is not intended to
be a statement that any necessary planning, building regulations or other consents have been obtained and these matters must be verified by any intending
purchaser. 7. Descriptions of a property are inevitably subjective and the descriptions contained herein are used in good faith as an opinion and not by way of
statement of fact. Updated January 2024.
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